Membership Growth – Community Clubs
1. Invite a friend – the most effective mode of advertisement is the warm contact invitation. Have each of your members make a list of 15 people in the building or area who are not members of Toastmasters. Each member of your club must contact them by phone or in person. Email may not be used for the initial contact but may be used for reminders or confirming details.  If you have 10 members and they each bring 3 guests – that’s 30 guests at one meeting.  If only half of them join you have 15 new members from a single meeting!
2. The Library – print cards with your club information and put a card in each book in the library that is on the subject of communication or public speaking.

3. Local Newspapers – most local newspapers have a community calendar.  Contact your paper and ask to be listed in the calendar.  You can even set up a repeating advertisement schedule so that you don’t have to submit each time you have a meeting.

4. Have a Website – many leads will come from having a club website. Set one up and keep it updated. Be sure to include a list of club officers and some fun facts about the club.

5. Invite a local politician – think of an award that you can give to a local politician and invite them to come receive it.  Once they have accepted, you can advertise the event in newspapers and invite the community to come see him/her receive the award.

6. Marketing Cards – hand out cards with your club contact information when you meet someone and they are interested in Toastmasters. You can even order pre-made cards from Toastmasters International.

7. Post Flyers - although not the best form of advertisement, they should still be used as reminders and name recognition.  Post them in every place possible.  

8. Speechcraft – offer a Speechcraft session at your office.  Plan to do this in 1 hour sessions over 8 weeks at a time that works with your club meeting schedule.  Because you’re allowed to charge for Speechcraft you can set a fee that includes the course materials and six months dues in your club.  After your Speechcraft and the first 6 months of membership, many of the participants will renew their membership.  

9. Conduct a Success in Communication or Success in Leadership Series – offer this option and run it the same way you would a Speechcraft as detailed above. Depending on the module selected, the course would take 2 – 4 days.

10. Alumni Meeting – plan a meeting in wh ich you invite people who are no longer members to come for a visit. This may give you the opportunity to bring some of them back. If you have people coming to visit, some of their old friends may come to your meeting just to see the Alumni.

11. Toastmasters Magazine – place your old copies of The Toastmaster magazine in waiting rooms at doctor’s offices and hair care salons.  Cover the mailing label with a new label that gives all of your club contact information.

12. Conduct a session or seminar in some topic that you feel has public interest such as a town hall meeting or a workshop on interviewing skills.  Advertise it using the other methods in this listing.
13. Booth at Fair or Town Day celebrations – set up a booth at a fair or special town holiday and have plenty of literature on hand. Talk to people about the benefits of Toastmasters.

14. Send a Public Service Announcement to local radio stations – they are required to air PSAs but will often do so at odd hours so don’t expect too much.

15. Radio Talk Show – see if you can arrange to be interviewed on a local radio talk show. If possible, you can even answer questions from callers to the show.

16. Harness Campus Media – reach university or college students and staff by tapping into their freshman kits, campus newspapers or radio stations. Make a presentation to faculty and give them the tools to promote your club in class.

17. Get listed on websites – many communities have excellent websites and will gladly list information about your Toastmasters club.  Also check Chambers of Commerce and other civic organisations. 

18. Shopping Centre – get permission to set up a toastmasters table at your local mall or shopping centre.  Why not in a high traffic area like right outside the grocery store.

19. Host a Pizza party or Happy Hour – use a social event as a way to meet people and talk about the benefits of Toastmasters.  Once they are there, you can invite them to an Open House or Demonstration Meeting.

20. Corporate Visit – visit with nearby corporations or offices and let them know you are in the area.  They may not be large enough to support their own corporate club, but may send their staff to your club. Pay attention to schools in the area and ask the administration if you can advertise to the faculty. These people are not free during lunch time meetings but might be interested in evening or weekend clubs.

21. Display Your TM Stuff – trophies from speech contests, certificates for educational accomplishments and other awards make great conversation if displayed at your desk. You can also get TM mouse pads.

22. Display your club banner – put up your club banner or sign saying where you meet in the hallway outside your meeting space. This is a great attention getter and a nice reminder to people walking by that they have the benefit of a Toastmasters Club in the building. If you meet in a library or church they may be able to display your banner full time.
23. Advertise in Church Bulletins – even if you are not meeting in a church you can probably advertise in the bulletins of nearby churches.
